Marketing standards fresh fruit and vegetables 

	Sector concerned
	Fresh fruit and vegetables

	Measure / legal basis


	To further streamline the provisions on marketing standards for fresh fruit and vegetables and to include these in implementing Regulation (EC) No. 1580/2007.
Council Regulation (EC) No 1234/2007

	Type of action
	Sectoral

	Description of action


	At present, marketing standards for fresh fruit and vegetables are laid down in 34 different regulations. 

In line with the Commission declaration made in the context of the Fruit and Vegetable reform, it is the objective to reduce the list of fresh fruit and vegetables covered by marketing standards and to rationalise checking operations. The rationalisation of controls will be achieved by increasing the use of risk analysis and by giving more flexibility to the Member States about where and when to carry out controls.
Moreover, the provisions on marketing standards will be added to the recently adopted implementing Regulation.

	Simplification impact
	· reducing the burden on operators following a reduction of the list of fruits and vegetables to which standards apply;
· reducing the burden on operators and administrations as a result of modifications to the control provisions;
· a grouping of detailed rules of the fruit and vegetable sector in one regulation, thereby improving transparency and accessibility

	Implementation

(decision making process)
	Management Committee 

	Timing
	Adoption foreseen for 2nd quarter 2008


