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	Proposal for a Council Regulation amending Regulation (EC) No 1234/2007 establishing a common organisation of agricultural markets and on specific provisions for certain agricultural products ("Single CMO Regulation")


With a view to the meeting of the Working Party on Horizontal Agricultural Questions on 4 February 2008, delegations will find attached in Annex an English-language version of further comments received from the Spanish delegation. 
______________

ANNEX
COMMENTS BY THE SPANISH DELEGATION  

RELATING TO AMENDMENT OF THE SINGLE CMO 
(OLIVE OIL)

· Article 113 (Marketing standards)

The amendments to be added must not entail any fundamental change to the existing rules.
Article 113(2)(a)(iii), as it now stands, provides for marketing standards to be established taking into account, in particular, "the interest of consumers to receive adequate and transparent product information".

The proposed Article 113(2)(a)(iii) adds that the information given to consumers must in particular relate to country of origin, class and, where appropriate, variety (or commercial type).
The proposed text is an exact copy of the text in Article 2(4)(b) of Council Regulation (EC) No 1182/07 (specific rules as regards the fruit and vegetable sector). In so far as it is obligatory to indicate the country of origin in the case of fruit and vegetables sold fresh although not in the case of other products (in the olive oil regulations indication of the country of origin is optional), the text in question, if extended to all products covered by Article 113, could be interpreted as an obligation to state the country of origin.
It must be absolutely clear in the text that indication of the country of origin refers only to fruit and vegetables.  It seems logical to us that special features of the rules relating to fruit should be consigned to articles dealing exclusively with those products.
PROPOSAL FOR AMENDMENT
Consequently, we propose that the current Article 113(2)(a)(iii) should not be changed and that the proposed new Article 113a (Additional requirements for the marketing of the products of the fruit and vegetables sector) should be amended by adding a paragraph 4, stating that "the marketing standards for fruit and vegetables shall be established taking into account the interest of consumers in receiving adequate and transparent product information as regards in particular the country of origin, the class and, where appropriate, the variety (or the commercial type) of the product".
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